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Oscar noms play well o’seas for most films 


BY DON GROVES 


LONDON — In foreign mar- 
kets.. "The Prince ol Tide*." 
"|FK." "Bug*}" and "Cape Fear" 
look set to reap the lattost divi- 
dend* from the Oscar nod*. 

With the exception ol "|FK." 
distrib* booked these Hints lor late 
February early March. "|FK" 
started to roll out late (anuary. 
using the Berlin Fest as a spring- 
board and counting on Oscar 
noms as a double whammy . 

The kudos could also provide a 
fresh lease on life lor such pictures 
as "Silence of the Lambs.” "Boy/. 


N the I loud" and "The Fisher 
King." which are either well into 
their runs or played out. 

While no one can precisely pre- 
dict their B.O. value. Academy 
Award nominations generate "ter- 
rific Iree publicity and awareness 
building, and that must increase 
want-to-see." says Columbia 
T riStarexec VP Tony Manne. 

Best film bonanza 

Distrib.s agree that the richest 
payolf comes Irom winning the 
best Him category. Best actor ac- 
tress and director, or a bunch of 
aw ards, also can stimulate biz. 

The noms themselves are "an 
important marketing aspect." like 
"the Seal of Good I lousekeep- 
ing." says Stan Fishman, chief 
booker of Britain's Rank Odeon. 

Of the majors. Col TriStar prob- 
ably ligures to get the most mileage 
from the lead-up to the Oscars. 


which w ill be presented March 50. 

In territories like France and 
Sweden, where it handles Carolco 
and Orion product as well as its 
own output. Col TriStar has a total 
ol 44 noms to exploit. 

"Prince of Tides" opened late 
last week in six European markets 
and South Africa, and it rolls out 
this week in many other territories. 

Director-star Barbra Streisand 
held court for the European press 
last week in London and was due 
to continue her PR tour in Madrid, 
but had to return to the Li.S. be- 
cause of illness. 

Speaking in Rome. Manne said 
every major Italian newspaper had 
devoted at least a full page to the 
noms. If Streisand's film wins for 
best picture, "you'll see the results 
jump." Manne said. 

"Bugsy" is slated to bow every - 
where during the period March fa- 
20. allowing a gap after "Prince ol 


Tides" so "we would not stumble 
over ourselves." per Manne. 

Warren Beatty and Annette Burn- 
ing have tub-thumped the film in 
lapan and will start a European 
tour this week. 

Manne said Col TriStar’* inter- 
national offices have been told to 
try to arrange repeat runs or to 
extend or expand "The Fisher 
King." " Boy z N the Hood" and 
"Silence of the Lambs" to take ad- 
vantage of their Oscar publicity. 

T hut may not be possible in some 
territories where playdates are at a 
premium. "I have a problem with 
capacity." said Rank's Fishman. 

He has agreed to rerelease "Si- 
lence ol the Lambs" for two weeks 
in London starting Friday. The 
movie is already out on video, but 
Fishman figure* he can wring out 
more dollars using the pitch "See it 
again on the big screen." 

‘JFK’ strategy 

Warner Bros, launched "|FK " 
in virtually all of Europe three or 
four weeks ago. The strategy was 
"get ahead of the puck, and stake a 
claim on theaters." said Frank 
Pierce. WB VP. Europe. "In some 
territories, holdovers take prece- 
dence over dating (new product)." 

"We all believed the picture 
would get nominations. We want- 
ed to be in the marketplace already 
rather than go afterwards." said 
WB Europe advertising publicity 
VP lulian Senior. 

WB increased the ad spending 
on "JFK" across Europe this past 
weekend to highlight the noms. 
using national newspapers and. in 
France, radio as well. 


"Nominations are a validation. 
They must add value and interest." 
Senior said. 

Pierce credits " I FK" director 
Oliver Stone's tireless efforts to 
promote the film in Europe, helped 
bv media reaction that was lar 
more luvorable than in the U.S.. as 
the major contributor to the film's 
blockbuster results. 

Sometimes skeptical of the value 
of Oscar contention. Pierce recalls 
"Driving Miss Daisy." which WB 
handled in the United Kingdom. 
"We rushed it out because ol the 
nominations and the U.S. success, 
and it was disappointing." he said. 

United Inti. Pictures orches- 
trated the release of "Cape Fear" 
internationally for late February 
early March after its Berlin plat- 
form to lake advantage of Oscar 
possibilities. 


